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This study aimed to assess the growth potential of the UAE’s food retail 
market, covering both fresh and packaged food segments. The study 
aimed to map the value chain, understand consumer trends, and evaluate 
competitive dynamics to support strategic decisions for expansion, 
innovation, and improved distribution within the country.

OBJECTIVE AND SCOPE
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We used secondary data sources such as industry reports, government 

publications, and databases to assess the market size, segment-wise 

growth (fresh and packaged food), key players, and retail channel 

performance. This analysis also captured trends in consumer behavior, 

urbanization, and the growing role of e-commerce. We then conducted 

expert consultations with importers, distributors, and retail operators to 

validate our findings and bring forward-looking insights into value chain 

operations, pricing strategies, distribution challenges, and emerging 

private label trends.
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IMPACT

The study offered actionable insights into category-wise opportunities, 
key retail formats, and consumer behavior. It enabled the client to 
identify high-potential product lines, optimize retail strategies, and align 
with evolving demand for healthier and convenient food options. These 
insights laid the foundation for an informed, scalable, and locally relevant 
market expansion strategy.
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SAMPLE OUTPUT

Market Size – By Channel Type

Market Trends
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