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The client, A CPG firm, was tracking the new trends and 
developments of competitor brands in the APAC region. 
It wanted to understand the various claims and 
disclaimers put forward by rival products, and sought 
Benori’s support to: 

▪ Identify products with numerical claims, their types, 
and disclaimers (clinical, PIU, self-assessment) across 
skincare, make up, and haircare categories

▪ Identify products based on specific claim requirements 

OBJECTIVE AND SCOPE



W W W . B E N O R I . C O M

We conducted secondary research to identify claims and 
disclaimers, utilising company websites, product 
descriptions, e-commerce platforms, and social media 
channels to gain insights. To draw out the analysis, we 
further classified the numerical and skincare claims into 
specific categories including consumer-perceived efficacy, 
functional, comparative, and time-based claims.
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The research helped the client in: 

▪Understanding the latest trends, emerging claims and 
related top brands and products, disclaimer trends, 
and communication medium

▪ Identifying relevant trends to align product innovation 
with early market signals 

▪ Strategising their decision-making processes for 
product development and brand positioning

IMPACT
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SAMPLE OUTPUT 

Brands by Numerical Time-Based Claims

Executive Summary
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