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The client, a leading investment firm, was looking to 
expand its portfolio of businesses. It wanted to 
understand the feasibility of opening a culinary arts 
institute, and it sought Benori’s support to:

▪Assess the market attractiveness of professional 
courses and culinary art institutes in the region

▪Understand the demand by estimating the potential 
target market for culinary arts

OBJECTIVE AND SCOPE
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We conducted secondary research to assess the supply and 
demand side of culinary arts in the hospitality market, 
followed by primary interviews with industry experts to fill 
the data gaps. A data model was created to estimate the 
market size along with a financial model of a culinary arts 
institute with a five-year income statement, profitability 
margins, etc.
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Our research helped the client in assessing the feasibility 
of establishing a culinary arts institute by providing 
insights on:  

▪Hospitality market and factors fueling the demand for 
culinary arts in the selected region

▪Demand-supply gap in the culinary arts sector

▪Consumer demand and preferred target population 
segments

▪Government regulations

IMPACT
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SAMPLE OUTPUT

Government Initiatives

Market Opportunity
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