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@’ OBJECTIVE AND SCOPE

The client, a management consulting firm, wanted to
understand the current state of Metaverse in India
including the reasons for its popularity, user
demographics, engagement level and business
strategies around it. For this, it sought Benori’s support
in understanding:

The engagement of Indian companies with
Metaverse and their future plans in terms of talent,
skills and related technologies

The challenges faced in adoption of Metaverse
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APPROACH

We carried out an online survey among industry leaders
from 100-120 companies across various industries to gain
insights on the wuser demographics, assess their
knowledge of metaverse, and Ilearn about their
company’s adoption strategies for the Metaverse.
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]@ Impact

The report helped the client in understanding:

Awareness and acceptance levels of Metaverse among
business leaders

Adoption levels of Metaverse across various industries

Availability of necessary talent to leverage Metaverse
at its full potential

Key concerns surrounding the adoption of Metaverse
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30 = 40 ymars Any other industry (pleass IMNR 3,000 crores and Have a detailed understanding and stay up 1o
30 — 40 yeais Mals Technalogy, Media, and INR 500 — 3,000 crores Have & detailed understanding and stay up 1o
A0 — 50 ymars Malea Industrial Products INR 500 — 5,000 crores Have & detsiled understanding and stay up to
40 — 50 years Male Fietail & Consumer IMF 3,000 crores and Have a detailed understanding and stay up to
30 - 40 years Male= Technology, Media, and INR 3,000 crores and Have & good understanding
40 - 50 years Male Financial Services IMR 3,000 crores and Have a good understanding
30 = 40 years Iale Technology, Media, and IMNR 500 = 3,000 crores Have a good understanding
30 = 40 years Male Technology, Media, and IMR 3,000 crores and Have a good understanding
30 — 40 years Mala Technology, Media, and IMR 3,000 crores and Have & good underatanding
A0 — 50 ymars Male Technology, Medis, sand INR 3,000 crores and Have s detsiled understanding and stay up to
40 — 50 years flale Any other industry (please IMR 3,000 crores and Have & detailed understanding and stay up to
40 - 50 years Female Technology, Media, and INR 3,000 crores and Have a good understanding
40 - 50 years Mals Technology, Media, and Less than INR SO0 Have a good understanding
40 = 50 years Famale Technology, Media, and IMR 3,000 crores and Have a datailed understanding and stay up 1o
40 = S0 yaars Mala Financial Sarvices Less than INR SO0 Have & good understanding

Below 30 years fMale Technology, Media, and Less than IMR 5060 Have a good understanding
40 — 50 years Male Financial Services IMF 3,000 crores and Have a little understanding
40 - 50 ye=ars llale Pharma B Healthcare Less than INR 500 Have a little understanding
40 - 50 years flal e Pharma & Healthcare IMR 3,000 crores and Hawve a little understanding
30 = 40 years Iale Technology, Media, and INR 3,000 crores and Have a little understanding
A0 = S0 years Male Pharma & Healthcare INR 3,000 crores and Have & little understanding
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Imvesting in relevant technology I I 59%
Upskilling staff in emerging techhnologies I I 42%
Hiring people with skl in metsverse-relsted sress I I 30%.
Get help from external spedalists | | 37
Partnering with or scquiring companies to support metaverse strategy I I 31%:
Hiring/z ppointing 2 metaverse leader I I 25%

Conducting research with customers to inform potential use cases I I 25%

Becoming imvobeed in imdustry or other comsorta I

Evaluating risk policies and controls to determine potential gaps : 16%
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About us:

Benori is a trusted partner for knowledge solutions across the
globe, serving clients from a wide range of industries including
Professional Services, Financial Services, Consumer & Retail,
Technology & Internet, Industrials & Manufacturing, and more.
Our customized solutions strengthen the insights value chain of
our clients, empowering them with key insights needed to drive
intelligent decision-making and accelerate growth.

Headquartered in India, Benori is uniquely positioned to deliver
multilingual research needs of global clients, powered by its
digital agility, deep research capabilities and a highly experienced
leadership team. Adopting a 360-degree approach, our team
employs a combination of diverse methodologies including
primary research, secondary research and data modeling, and
offers detailed foresight on market trends, competitive shifts,
regulatory changes and technological advancements.

Powering Growth Through Knowledge

DA  info@benoriknowledge.com
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